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2008 2009 2010 2011
Revenues $400,000 $600,000 $650,000 $680,000
Expenses ($395,000) ($580,000) ($628,500) ($653,500)
SKA Fee n/a $20,000 $1,500 $1,500
Profit $5,000 $0 $20,000 $25,000
ROI 1.2% 0.0% 3.0% 3.6%
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